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Reviewers: 

External Reviewers: 

• Dr. J. Steven Ott (jsott@cppa.utah.edu) is currently the Director of the Institute of Public 
and International Affairs at the University of Utah. Dr. Ott is also Professor of Political 
Science/Public Administration and was the Dean of the College of Social and Behavioral 
Science at the University of Utah from 2000 to 2009.  

• Dr. Benjamin M. Ogles (ben_ogles@byu.edu) is currently the Dean of the College of 
Family, Home, and Social Sciences at Brigham Young University. Dr. Ogles is also a 
Professor of Psychology and was the Dean of the College of Arts and Sciences at Ohio 
University from 2006 to 2011. 

Internal Reviewers: 

• Academic Program Review Committee. According to Southern Utah University policy 
#6.41, the Academic Program Review Committee (APRC) is charged with conducting 
internal evaluation of academic programs according to the standards and criteria 
outlined in Appendix A. The aim of this review is to improve the quality of the academic 
programs at SUU. Membership on the APRC is robust and includes the Associate 
Provost, the Faculty Senate President, faculty representatives from each of the 
academic colleges, one at-large faculty representative, as well as several additional staff 
members. 

Program Description: 

Overview of Department 

The Department of Communication provides students opportunities to apply the principles and 
theories of mass media and human communication in situations that simulate the professional 
world. The department operates in a student-centered environment to create and support ethical 
behavior and superior communication skills. 

To accomplish the Goals of the Department the program (curriculum) consists of a careful blend 
of classroom courses in theory, methods, histories and laboratory experiences with hands-on 
applications of these principles.  We hope to produce a well-rounded graduate who is 
conversant with the material in the various fields of communication and one who can apply the 

https://www.iwebfolio.com/portfolios/customReviewerView?y=1425397136840
mailto:jsott@cppa.utah.edu
mailto:ben_ogles@byu.edu
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material. The department also encourages internships in the various areas to complete the 
preparation of graduates. 

There are three emphases in the Communication undergraduate program, media, 
communication studies and strategic communication. The department prepares students for 
careers in advertising, broadcasting, interpersonal communication, journalism and public 
relations. 

The general education courses taught by the department strive to prepare students to 
understand the humanities and social and behavior science knowledge areas. Strong 
presentational skills are also a part of general education courses offered by the department. 

The Master of Arts in Professional Communication is an applied, professional degree. The 
degree is designed to focus on advanced applied research skills required for effectiveness in 
the communication industry. Possible careers involve work in advertising, public relations, 
government, audience research, event planning, and sales, marketing promotion, family and 
health communication, training and consulting human resource development, preparation for 
Ph. D studies and higher education administration to mention a few areas  
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Program Assessment: Strengths, Weaknesses, and Recommendations from the Reviewers 

Strengths: 

External - Student opportunities are excellent including, e.g., the studios/labs. Capstone 
courses that provide assessment opportunities. The "broad but specific" approach to 
communication rather than subfields. Graduate education is well done with limited 
resources; job placement rates are high for undergraduates as well as graduates. 
Graduates acceptance into PhD programs very high. Opportunities for student 
publications and conference paper presentations. Use of projects for students requiring 
primary data collection and analysis w/ IRB experience included.  

APRC - The department has a strong and effective faculty who are dedicated to 
professional development and student success. They are particularly strong in the field 
of experiential education, of encouraging their students to pursue internships and other 
types of hands-on learning that provide their students with real work experience and 
professional development. The department offers a Master's program in the field of 
Communications, which provides its students and others yet another opportunity for 
professional development. 

Department - Our working environment is outstanding and our faculty is very strong. 
Although we need to fill a few positions, we have very dedicated faculty and staff. Our 
faculty are well equipped to teach the students we have and most have advanced 
degrees and significant work experience in the areas they are teaching. We also attract 
to our program excellent students. We have been able to build a very solid graduate 
program using the faculty we have in place. Our graduate director and the graduate 
committee contribute many hours above the required satisfactory standard. Also most of 
our courses are taught by the faculty and our adjuncts are highly qualified to teach the 
courses they do.  

We are very good at offering classes in the curriculum that are hands-on and prepare 
students to get jobs once they graduate from SUU. This has been the hallmark of this 
program for many years. Our faculty work to create and improve courses as the outside 
environment changes and we have kept pace with the social media platforms and the 
effects they are having on our area of study. Our courses are challenging but provide 
information to the students so they can be successful. Our students have opportunities 
to also attend conferences to present research.  

In many areas according to the ratings provided for this seven year review, we are in the 
4.0 area of distinguished as this program makes an outstanding and significant 
contribution to meeting the criteria measured. Our supporting evidence in this report 
shows many excellent areas as mentioned above.  

We take good care of the resources we have and work to do the best we can with the 
financial and technological resources that we have.  We also provide service to the 
university and the community in significant ways. 
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Weaknesses: 

External - Compressed space. Concerns about administrative and financial restrictions 
on inter-departmental collaboration. Concerns about salary levels leading to turnover. 
Service is high. Administrative support light for a larger department with multiple. 

APRC - The department still needs to develop its assessment methods and procedures 
at both the undergraduate and graduate levels. 

Department - We are making progress on assessment, but we need to assess our 
capstone courses so the strength of these courses becomes more readily viewed. We 
have done some assessment but not nearly enough in each of the three emphases that 
we teach in the Communication Department.  

We need to deal with the sufficiency of faculty, not the expertise, especially in areas of 
Media and Strategic Communication. Some of this will be dealt with in the near future as 
we hire new personnel this next year. Space is another issue as far as offices for our 
graduate students and a location for the radio station. This is a campus wide weakness 
that will be worked out over time. We also have concerns with salary levels that lead to 
turnover, but even though a weakness, it is getting better for most of the faculty. Our 
administrative assistant should be making more than she is and others in the support 
staff are not up to CUPA. 

 

Recommendations:  

External - Increase incentives for collaboration across departments, or make incentives 
better known. Reduce administrative barriers to collaboration. Support the President's 
initiative for GE. 

APRC - The department should continue to work on and develop its assessment 
methods and procedures for assessing and demonstrating how precisely ira students 
are improving from year to year as they progress through the program. 

Department - In evaluating the Communication Department there are several 
recommendations to be made. It is evident that we need to fill some academic holes with 
the hires we will make next year. This relates to sufficiency of faculty in the department. 
We have an outstanding faculty, but we need another person to teach COMM 3020 
since two of the three people who can teach the course have sought new opportunities 
at other universities. This is a crucial spot that needs to be filled.  

We also need a new media studies professor and a public relations specialist for our 
Strategic Communication Emphasis. We need to continue to work on the Assessment 
process in relation to the ELOs outlined by the university in each of the three areas of 
emphasis in the department. We can be more effective in evaluating the courses we are 
teaching in each of the areas.  

We do need to establish the radio station in a new space for the good of the students 
involved in the program and we have been. Space is an issue all over campus, but we 
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need to maintain offices for our graduate students and for our new faculty. We also 
believe it is important to do what we can to support the President’s initiative for General 
Education.  

 

Institutional Response:  

The Department of Communication has a presence in virtually every corner of the university 
through its media outlets – TV, radio, and the university newspaper – all of which are student-
run, faculty-mentored quality productions. It is a program that has gone through and continues 
to go through an evolutionary arc as it transforms its undergraduate and graduate programs. 
They are working hard to increase graduate enrollments, while also continuing to expand at the 
undergraduate level. It is also a program that has gone through some regular turnover for a 
variety of reasons, and other personnel issues complicate the landscape in terms of course 
coverage. We have addressed some of these issues with a recent replacement hire (Burt).  

The program is lauded for its student-centric, highly engaged approach to education. I would 
argue that there is no program in the state or region that educates students in mass media that 
is better than SUU. Students are able to get hands-on experience from the freshman level 
onward. This places students undeniably ahead of their peers in terms of real world, student-
run, faculty mentored engaged experience.  

The graduate program has been under the stewardship of Dr. Matt Barton and that has brought 
considerable stability to that program. With new recruiting infrastructure in place, it appears that 
the class of 2015 will grow considerably above the usual recruiting year.  

Strengths / Weaknesses / Recommendations: 

1. Assessment: This is an area of shortfall that is shared with other departments in the 
college. We have relied on IDEA but need additional measures. Again, I would suggest 
that the Psychology / CJ / MPA model is worth exploring in this regard, especially with a 
pre- and post-test component. The department mission/vision is clear but how they are 
assessing achievement is not. This was not a charge at the time but should be part of all 
departmental mission fulfillment. Clearly assessment in general needs further work and 
will be a developmental focus, especially with an emphasis on how assessment links to 
ELOs.  

2. Physical space and infrastructure: It is unclear to me what dedicated teaching space 
Communication might need. This has not been a particular issue in the past and they 
control dedicated TV, radio, and newspaper labs. The radio station space has long been 
in need of expansion and that is slated to happen in summer 2016.  

3. Curriculum coherence: The department has recently revamped both its undergraduate 
and graduate curriculum to align with contemporary standards and approaches.  

4. Administrative and financial barriers to team teaching: this is a problem that requires a 
university level solution. We need to find a workload solution that carries a reasonable 
administrative cost in terms of monitoring.  

Fill faculty coverage shortfalls: We have begun to do this with the late hire of Jennifer Burt and 
we will continue to strategically hire to fill curricular gaps that have emerged with turnover and 
budget cuts. 


