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Program Request - Abbreviated Template 
Dixie State University 

Business Emphasis in Integrated Studies Bachelor of Arts / Bachelor of Science 
01/21/2013 

 
Section I: Request 

 
Dixie State University (DSU) requests permission to discontinue the Business emphasis in the Integrated 
Studies Bachelor of Arts / Bachelor of Science program, effective July 1, 2013, and dependent on approval 
of one or both of the proposed Management and Marketing emphases in the same program. 
 

Section II: Need 
 

Over 500 DSU students have declared Integrated Studies as their major, but the Business emphasis within 
that program has not been without its challenges for both students and faculty. The Integrated Studies 
Department and the School of Business reviewed the performance of students enrolled in the Business 
emphasis and found problems with student outcomes in both content area knowledge and ability to 
analyze, synthesize, and integrate their two emphases.  The conclusion was that students would benefit 
more from a mono-disciplinary approach within the disciplines represented in the existing Business 
emphasis rather than the General Business approach currently reflected in the requirements.  Although 
Management and Marketing are only two of the disciplines taught in the School of Business, they are the 
best “fit” with the DSU Integrated Studies program, including the potential “fit” with other emphases, and 
meet the needs of the greatest number of students.   
 
To accomplish this change, the Integrated Studies department and the Business department have 
proposed a three-part curricular revision, each with a separate proposal: 
 

1. Discontinuing the current Integrated Studies Business emphasis 
2. Creating Integrated Studies Management emphasis 
3. Creating Integrated Studies Marketing emphasis 

 
The purpose of the curricular changes is to focus study on the specific discipline (Management or 
Marketing) rather than offering students the equivalent of a General Business minor.  The Integrated 
Studies program believes that focusing the curriculum will create greater depth of study for students in their 
particular business interest area, allowing them to spend more time, effort, and energy learning that 
discipline rather than taking broad-based pre-Business and general Business classes.  This specialization 
will, of course, not be equivalent to the current Business emphasis.  That is not the purpose.  By 
concentrating student learning in a specific discipline rather than on Business in general, students will gain 
greater knowledge of the epistemology, assumptions, research methods, theories, and concepts of that 
discipline, thereby facilitating their success in using the methods, practices, and theories of interdisciplinary 
study through integrated approaches to complex issues, which is required as part of all Integrated Studies 
senior projects.   
 
Additional benefits will be a slight reduction in the total credits required in the emphasis (from 31 in 
Business to 27 in Management and 28 in Marketing).  Currently, the Business emphasis requires the third 
highest number of credits of Integrated Studies emphases, exceeded or equaled only by Mathematics (32 
credits) and Music (31 credits). In addition, Integrated Studies Business emphasis students have not 



 

traditionally fared well in the required FIN 3150 course because the background courses required within the 
emphasis are fewer in number than in other School of Business programs. The School of Business 
believes students will obtain sufficient knowledge, skills, and experiences in each of the proposed 
emphases to provide them with marketable job skills valued by future employers which will be enhanced by 
each student’s second emphasis and integrative work in the Integrated Studies core, culminating in the 
senior project.  Allowing students to specialize in either Management or Marketing, rather than forcing all 
Integrated Studies students interested in Business to take the same courses (the 31 credits in the Business 
emphasis were all prescribed; no electives were available), will enhance their ability to personalize the 
coursework to fit individual goals.   
 
The “teach out” plan for ending this emphasis is straightforward:  Students enrolled in this emphasis before 
July 1, 2013, will be afforded the opportunity to complete his/her program under existing requirements for 
the time remaining on his/her catalog rights (up to seven years).  All courses required in the current 
Integrated Studies Business emphasis will continue to be taught every semester in the School of Business 
because they are all requirements in very popular Business baccalaureate programs.  A currently declared 
student who wishes to stay in the Integrated Studies Business emphasis will need to graduate no later than 
the end of Spring semester 2020.  The Integrated Studies advisors will continue to provide advising, and 
the Integrated Studies faculty will continue to work with students in core classes, just as they have since the 
program’s inception.  In essence, an existing Integrated Studies major who selected the Business 
emphasis before July 1, 2013, will see no difference in his/her educational experience, but no new students 
will be accepted into the emphasis after July 1, 2013.  Students who wish to switch to either the 
Management or Marketing emphasis will be allowed to do so if those emphases are approved for inclusion 
in the DSU 2013-2014 catalog.   
 
The Business department anticipates that attracting students to the proposed new emphasis, Management 
and Marketing, that will, if approved, replace the current Business emphasis in the Integrated Studies 
program will not be a problem.  Students will appreciate the depth of study in a single discipline, the 
applicability to specific jobs upon graduation, the improved performance in the Integrated Studies core, and 
the availability of electives within the emphasis so each student can tailor his/her program to meet 
individual educational and career goals.  
 

Section III: Institutional Impact 
 
The proposals to create the Integrated Studies Management and Marketing emphases are found in two 
separate documents. Creating separate emphases in Management and Marketing will have no negative 
institutional effect.  A few additional students may be attracted to one of the new emphases who might not 
have considered the Business emphasis.  However, no administrative changes need to be made and no 
additional faculty will be needed since the proposed Management emphasis only requires one additional 
Management class than the current Business emphasis. There is a substantial increase in the number of 
Marketing courses required in that proposed emphasis over the current Business emphasis, but all courses 
are currently in place and are staffed by qualified faculty. If the Marketing emphasis becomes extremely 
popular, additional Marketing faculty might be required.  Advising will be provided by the Integrated Studies 
advisors and faculty from both the Integrated Studies and Marketing programs. If the new emphases 
significantly increase the number of Integrated Studies majors, additional Integrated Studies advisors may 
be required.  No faculty currently teaching Business emphasis courses will be impacted because all 
courses required in Business emphasis are also required in a number of School of Business baccalaureate 



 

programs. Additionally, two courses from the current emphasis carry over to the required courses in each 
the new, proposed emphases.  
 

Section IV: Finances 
 
No cost savings is anticipated because of this change.  The emphasis is being reorganized and divided into 
two options: Management and Marketing to better meet student needs and increase their level of success 
in the Integrated Studies core courses, including the rigorous senior project.  No additional costs are 
anticipated either.  The reduction in credits from the current emphasis to the proposed emphases may 
result in a slightly quicker path to graduation for a few students.   
 

Section V:  Program Curriculum 
 

Because DSU is requesting two replacement emphases in conjunction with the discontinuance of the 
Business emphasis, it may be useful to compare the three programs’ requirements. 
 

Integrated Studies Bachelor of Arts / Bachelor of Science Program 

 
Existing Business emphasis  

(propose discontinuing 07/01/2013) 
31 credits 

 
Proposed Management emphasis 
(proposed effective date 07/01/2013) 

27 credits 

 
Proposed Marketing emphasis 

(proposed effective date 07/01/2013) 
28 credits 

 
Required Courses 
 
ECON 1010 or ECON 2010 (3) 
   Social or Micro Economics  
ACCT 2010 (3) 
   Financial Accounting 
ACCT 2020 (3) 
   Managerial Accounting 
FIN 3150 (3) 
   Managerial Finance I 
MGMT 2050 (3) 
   Business Law 
MGMT 3400 (3) 
   Management & Organizations 
MGMT 4300 (3) 
   Human Resource Management 
MGMT 4400 (3) 
   International Business 
MKTG 3010 (3) 
 Marketing Principles  
STAT 2040 (4) 
   Business Statistics 

 
Required Courses 
 
ACCT 2010 (3) 
    Financial Accounting 
CIS 2010 (3) 
    Business Computer Proficiency 
ECON 2010 (3) 
    Micro Economics 
MGMT 3400 (3) 
    Management & Organizations 
 
Elective Courses  
(15 credits required) 
 
ACCT 2020 or MGMT 2600 (3) 
  Managerial ACCT or Entrepreneurship 
MGMT 3200 (3) 
    Small Business Management 
MGMT 3600 (3) 
   Production & Operations 
MGMT 3700 (3) 
   Organizational Behavior 
MGMT 4000 (3) 
   Purchasing & Supply Management 
MGMT 4300 (3) 
   Human Resource Management 

 
Required Courses 
 
CIS 2010 (3) 
   Business Computer Proficiency 
ECON 2020 (3) 
   Macro Economics 
MKTG 3010 (3) 
   Marketing Principles 
STAT 2040 (4) 
   Business Statistics 
 
Elective Courses  
(15 credits required) 
 
IT 3550 (3) 
   Internet/E-Commerce Marketing 
MKTG 3450 (3) 
   Consumer Behavior 
MKTG 3500 (3) 
   Promotion Marketing 
MKTG 3515 (3) 
   Sales Management 
MKTG 4100 (3) 
   Marketing Research 
MKTG 4200 (3) 
   Entrepreneurial Marketing 
MKTG 4700 (3) 
   Marketing Strategy 

 


