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Section I: The Request 
 

Dixie State College (DSC) requests approval to offer the Bachelor of Science Degree in 
Graphic Design effective Fall 2009.   
 
 

Section II: Program Description 
 

Complete Program Description 
The plan for this degree is based on a comprehensive core curriculum in graphic design 
created to prepare students with a thorough foundation in the discipline. Professional 
skills and/or preparation for additional training at the graduate level are key goals as this 
degree is offered within the context of a specialized design curriculum. 
 
The emphasis of the degree is applied design from a technologically-oriented 
perspective. It provides a highly-meaningful level of professional preparation in addition 
to a general education core. It is the focused, rigorous and professionally-oriented 
curriculum that one would expect to find in an approach-oriented degree. An outline of 
the core curriculum can be found in Appendices A and B. The curriculum is already in 
place for this degree. Descriptions of courses can be found in Appendix C.  
 
Purpose of Degree 
The purpose of the degree is to better meet the educational goals of students who enroll 
at DSC by providing local and regional designers with a path to the baccalaureate 
degree. The degree is designed to provide graduates career paths as graphic 
designers, animators, web designers, and/or illustrators. The degree will also enable 
them to pursue graduate studies in the field of graphic design. A detailed description of 
student interest in the degrees can be found in Section III of this document. The 
degrees will help fulfill the DSC obligation mandated by its mission statement to offer 
students baccalaureate programs in core or foundation areas consistent with four-year 
colleges. According to the Utah System of Higher Education (USHE) 2007 Data Book, 
DSC’s present bachelor degree offerings include subject areas chosen by 49% of 
students statewide. In order to fill its mission, DSC needs to offer a wider variety of 
degrees to meet the needs of students. This degree would give DSC students 
significantly expanded choices. 
http://www.utahsbr.edu/pdfs/databook/Historical/2008_Data_Book.pdf, page 15, table 8 
 
Of the baccalaureate degree granting institutions in the state, DSC is the only school 
that has no baccalaureate degree offering in graphic design. This proposal for the 
graphic design degree is an important step in resolving this deficiency. Appendix J 
contains information about employment needs in the immediate DSC service area. 
 
Job opportunities for trained individuals in graphic design are growing. Numbers 
provided by the federal Bureau of Labor Statistics concluded that in Utah, there are over 
3000 individuals employed in the disciplines included in the degree being proposed here 
(See www.bls.gov/oes/current/oes271024.htm). By all indications, that number is 



 5 

increasing annually as the state’s population continues to climb. We at DSC need to 
ensure that those who are hired as designers in our region are capable of competing for 
available jobs. Likewise, we need to ensure that those working in the graphic design 
fields in our region are indeed knowledgeable about their respective fields. With this 
degree program, we can be assured that our graduates are qualified for a high-demand 
job market. 
 
As demonstrated by BLS data, demand exists in the regional and national job markets 
as well as in the local job market. However, in addition to the typical job titles for graphic 
design professionals, this degree is designed to develop in graduates a wide variety of 
communication, teamwork, critical thinking, and other skills that could lead to placement 
in a range of significant jobs outside of their fields of specialty. More and more 
employers view the process-related skills mastered by the student in earning a 
bachelor’s degree as the most desired job qualifications, ahead of content-area 
knowledge. According to a study by the National Center for Education Statistics, nearly 
one third of all bachelor’s degree graduates nationwide work in business, no matter 
what their field of study was in college.  
(See <http://nces.ed.gov/pubs2001/2001165.pdf>,)  DSC is a liberal arts institution, and 
this degree proposal is consistent with the goal of preparing students with flexible skills 
in order to qualify for a wide array of jobs in an ever-changing job market. 
 
Graphic designers with an associate degree from an accredited program will be able to 
articulate into this degree program for career advancement. This includes all higher 
education associate degree programs in the state. This baccalaureate degree will 
provide the means for alumni to access graduate programs in art and design. This 
degree program also addresses the expanding role of the graphic designers from the 
advertising world to the ever-expanding film and game development industries. 
 
Institutional Readiness 
The impetus for additional bachelor’s degrees at DSC has grown in the past several 
years. In response to legislative intention and institutional strategic planning, DSC is 
committed to working in cooperation with the State Board of Regents to create a high-
quality baccalaureate program in graphic design. 
 
Since 1999, when the first baccalaureate degree was added to Dixie State College’s 
curriculum, a total of fifteen bachelor’s degrees have been approved. In 2005, a 
significant change in the process of degree development occurred. At that time, the 
institution’s mission was expanded to include offering students baccalaureate programs 
in core or foundation areas consistent with four-year colleges. This augmented mission 
is both a response to student needs in the service area and a reflection of institutional 
preparedness.    
 
The institution has moved forward methodically and conservatively to develop additional 
degree offerings. Care has been taken to protect quality. Appropriate library services, 
student support and other infrastructure services are all vital to the success of new 
degrees. What could be described as extremely slow growth has given the opportunity 
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to thoroughly understand and master the process of implementing new programs. The 
institution is now prepared to add degrees at a more rapid and more efficient rate than 
before. Indeed, in order to meet the charge of the 2005 mission change, DSC must 
move forward aggressively to develop core baccalaureate programs such as graphic 
design. 
 
One of the key features which makes the Dixie State College graphic design program 
unlike others is that students will receive a balanced curricular experience: broad-
ranging design skills matched with rigorous technical knowledge. This interdisciplinary 
approach of integrating “visual arts” and “computer technology” will ensure that our 
graduates are prepared for the most demanding jobs within the various graphic design 
disciplines— from illustration to photography…from computer design to animation, our 
graduates will be sought after for the knowledge obtained from their unique experience. 
 
Faculty 
DSC has worked to attract and retain an experienced and well-prepared art and design 
faculty. All full-time faculty members hold terminal degrees in their respective fields of 
expertise (See Appendix D for details.) Current faculty are fully qualified to teach 
existing and proposed upper-division classes.  
 
The program will utilize existing faculty and resources within the college to offer the 
program. Existing faculty members include those currently teaching Visual Technologies 
courses within the CIT program as well as those teaching in the Art Department. 
Adjuncts will be required to balance workload; of course, student demand will dictate 
how often others are needed to handle additional course offerings. Contingent upon 
growth of this program, additional faculty may be requested at years two and four. 
 
Staff 
The current DSC CIT Department is supported by one half-time secretary, who reports 
to the department chair. 
 
Library and Information Resources 
Present DSC library holdings in graphic design offer a solid starting point for the 
resources necessary to support a four-year curriculum. Scholarly activities generated by 
the program depend on library support in order to create rigor and excellence. In 
addition to general library funds, the budget proposal for this degree includes funding for 
library materials to support this design curriculum. A detailed report of additional library 
needs can be found in Appendix E. 
 
Facilities 
We currently have two 30-workstation classrooms outfitted with both Macs and PCs. 
The computers are equipped with the needed software for this plan to move forward. 
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Admission Requirements 
Any matriculated DSC student in good standing with the college is eligible for admission 
to the major. Declaration of the major is required for admission and is accomplished 
through the processes defined by the Registrar’s Office. Students are admitted to the 
degree program directly upon declaring the major. The sooner students select a major, 
the greater their opportunity is for timely degree completion. 
 
Student Advisement 
Personally-tailored and department-specific advisement is viewed as a necessary factor 
for student success in this program. A lecturer-advisor (who is a faculty member in the 
department) will assist students in initial planning of their course sequences and monitor 
progress in an ongoing series of regularly-scheduled interviews. In addition to providing 
a structure for immediate student success, our departmental lecturer-advisor will track 
students after graduation, thus facilitating program assessment and providing alumni 
with a permanent network to assist in career development. The advisement process will 
be a key factor in building in students a strong sense of an academic home in the 
department, both while they are enrolled and after they graduate. 
 
Justification of Number of Credits 
The total number of credits required for the program is 120. The design of this degree 
reflects the DSC commitment to balance academic excellence with timely degree 
completion and student control of a meaningful block of elective credits. Adequate 
elective credit invites student ownership of the educational experience, allows for 
personal education strategies based on unique career and personal goals, and 
facilitates transfer to and from the institution without penalty. At the same time, courses 
required in the major are carefully designed to provide students with thorough and 
rigorous preparation. 
 
External Review and Accreditation  
This proposal is being reviewed by Professor Marcus Melton, who is currently a faculty 
member at Texas A&M University. Mr. Melton previously held the post of 
Communication Design Department Chair at O’More College of Design in Franklin, TN. 
His response will be highlighted here and included in full in Appendix I. 
 
Professor Melton’s comments will be provided in summary here upon receipt of them. 
  
Accreditation of this new program will be incorporated into the institution’s established 
accreditation process with all appropriate evaluations and measures to ensure rigor and 
excellence. Once the program is established, it is the intention of faculty and 
administration to seek accreditation with the National Association of Schools of Art and 
Design (NASAD). NASAD accreditation is ultimately desirable for our program to be 
perceived as legitimate by other institutions—especially those who would consider 
accepting our students into graduate programs. 
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Projected Enrollment 
Because there is not presently a bachelor’s degree in graphic design available, 
accurately predicting the number of potentially declared majors is based on the number 
of students who are either a.) current Visual Technologies majors within the CIT 
program already established here at DSC, and b.) current visual arts students who are 
looking for a route to a bachelor’s degree. 
 
FTE Projections would be as follows: 
 

Year Student FTE # of Faculty Mean FTE-to-Faculty Ratio Accreditation Req’d 
Ratio 

2010 68 4 17  
2011 80 4 20  
2012 96 5 19  
2013 114 5 23  
2014 136 6 22  

 
Access to programs of study generates student enrollment, not vice-versa. In a 2007 
national poll of graduating high school students, 83% said that availability of their 
desired major was the number one factor in selecting a post-secondary institution 
(<http://phx.corporate-ir.net/phoenix.zhtml?c=131001&p=irol-
newsArticle_print&ID=1004683>). In the light of this fact, it is anticipated that offering a 
bachelor’s degree as the clearly defined and realistically attainable result of a program 
of study will have a significant positive impact on enrollment and retention.   
 
Although the enrollment projection numbers noted above are conservative, actual 
enrollments will ultimately be tied directly to the resources available to support recruiting 
activities and to provide scholarships for potential students. The number of declared 
majors and graduates in the program will increase as fast as these two factors allow.  
Improved retention coupled with active recruiting could result in significantly higher 
enrollments. The primary focus of recruiting activities will be where the need for DSC 
bachelor’s level education has immediate relevance: Washington County. Energetic 
recruiting is a vital part of delivering college programs to the service area. Effective 
recruiting, especially local recruiting, is viewed by faculty as an essential part of a 
healthy program. Finding students who are a good match for the program from the 
range of potential college students is one of the most important factors in success. 
 
Another vital component in building enrollments, and one tied directly to successful 
recruiting, is the availability of scholarships. Enrollment growth to reach or exceed the 
conservative figures suggested above will be directly related to the institution’s ability to 
assist students with substantial and plentiful scholarship awards. Lower income 
Washington County residents who have the most urgent needs for higher education 
opportunities will have access to bachelor’s degree programs only with the help of 
scholarships and other financial assistance. Tuition waiver scholarships are the 
foundation of scholarship awards strategy, and more are needed. The purpose of 
scholarship awards is not to “buy” students from around the state and region, but to 
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provide access to education for a largely local population. Talent-based scholarships 
are also a vital component in building a student pool able to support baccalaureate level 
activities. 
 
Expansion of Existing Program 
In order to meet the demands of DSC graphic design students in the past several years, 
much of the upper-division curriculum for this proposed degree has already been put in 
place. This will make the transition to a full baccalaureate design curriculum relatively 
seamless. 
 
 

Section III: Need 
 
Program Need 
One of the central missions specifically assigned to DSC is to meet the higher education 
needs of Washington and Kane County citizens. In order to support the economic future 
of the region and provide individuals with opportunities for personal development, 
citizens in southwest Utah need local opportunities to earn bachelor’s degrees in a 
broad range of academic disciplines. The current completion rate of bachelor’s degrees 
for citizens in the DSC service area is among the lowest in the nation.  
 
Access to higher education in the immediate geographic region is demonstrably a 
limiting factor in educational attainment. While Washington County citizens have low 
baccalaureate achievement rates, their rate of starting college or attaining associate 
degrees is above the national average (Appendix H). The education offered in the area 
tends to be the education attained. The notion that citizens in this region can go 
elsewhere in the state for baccalaureate training in graphic design or other disciplines 
may make sense in some theoretical realm, but the facts show that they are not going to 
other institutions, thus creating a serious educational deficit. Present educational 
opportunities in Washington County are not adequate. The fact that the state legislature 
supports the creation of specific degrees at DSC suggests that the institution has not 
moved forward aggressively enough to expand offerings. Access to a full range of 
baccalaureate programs is crucial to this economically important part of the state, a 
region that is home to one of the fastest growing metropolitan areas in the nation.  
Access to a full selection of core degrees is the crucial first step in a strategy that will, 
among other things, require an effective public relations program aimed at persuading 
an education-deficient population to come to college. This graphic design degree 
proposal is an important component of a larger agenda.  
 
Market Demand 
The purpose of offering the BS degree in Graphic Design is three-fold:  
 
•  To address current and long-term regional and local needs and to respond to student 
interest for this program, and to address the need for future graphic and Web designers, 
illustrators and animators. 
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•  The baccalaureate degree completion program will produce highly-employable 
graphic designers for a variety of professional settings.  
 
•  To recognize the trend toward requiring higher educational attainment for career-entry 
positions. 
 
In regional and national job markets, prospects for job seekers trained as graphic 
designers are generally stable. The U.S. Department of Labor Bureau of Labor 
Statistics (BLS) Occupational Outlook Handbook (available at 
<http://www.bls.gov/oco/home.htm>), rates employment prospects for the full spectrum 
of occupations. Much of the professional, non-teaching work for graduates in graphic 
design is very competitive. Overall prospects for employment are growing in most 
design-related areas.  
 
In the competitive area of Artists and Related Workers, the BLS notes, “Postsecondary 
training is recommended for all design specialties. Although formal training is not strictly 
required, it is very difficult to become skilled enough to make a living without some 
training. AIGA (American Institute of Graphic Artists) has recently released 
recommendations on the future of the design profession. In that report, the 
baccalaureate degree is recommended as the entry point for graphic designers 
(<http://www.aiga.org/resources/content/3/7/4/2/documents/degree_programs.pdf>). 
 
As Washington County grows at an unprecedented pace, there will be an inevitable 
need for a larger pool of qualified designers in our immediate area. Individuals should 
be able to reap the benefit of obtaining additional educational credentials in order to  
accommodate their career pursuits without commuting to other institutions. 
 
The following passage from the U.S. Bureau of Labor Statistics (USBLS) illuminates the 
need for a program such as the one being proposed: 
 
“Employment of graphic designers is expected to grow about as fast as average for all 
occupations through the year 2014, as demand for graphic design continues to increase 
from advertisers, publishers, and computer design firms. Among the five different design 
occupations, graphic designers will have the most new jobs. However, graphic 
designers are expected to face keen competition for available positions. Many talented 
individuals are attracted to careers as graphic designers. Individuals with a bachelor’s 
degree and knowledge of computer design software, particularly those with Web site 
design and animation experience, will have the best opportunities. 
 
Demand for graphic designers should increase because of the rapidly expanding market 
for Web-based information and expansion of the video entertainment market, including 
television, movies, video, and made-for-Internet outlets. Graphic designers with Web 
site design and animation experience will especially be needed as demand for design 
projects increase for interactive media—Web sites, video games, cellular telephones, 
personal digital assistants (PDAs), and other technology. Demand for graphic designers 
also will increase as advertising firms create print and Web marketing and promotional 
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materials for a growing number of products and services” 
(<http://www.bls.gov/oco/ocos090.htm#outlook>). 
 
An important element of design education relies on the ability to incorporate traditional 
media from studio art into computer-based design. Those designers who will be in 
highest demand will be the ones who understand this important reality. Animators, for 
example, need to understand how to recreate objects three-dimensionally; therefore, 
sculpture is an important aspect of their education if they are to be successful (indeed, 
employable) in their field. Likewise, drawing is an integral part of most designers’ daily 
work-related routines. An important goal of this proposed curriculum is to enable the 
studio art courses to complement graphic design courses. This complementarity will 
enable our graduates to face the “keen competition” for the jobs available in the many 
areas in which design is an important facet. 
 
Student Demand 
A great deal of interest has been expressed by current and former students as well as 
by those in our community, who would enroll if a desirable program were to come into 
existence here at Dixie State College. It is believed that, due to the comprehensiveness 
as well as the versatility of the graphic design curriculum, there would be a great 
opportunity for us to boost DSC’s overall enrollment were the proposal to be approved. 
The addition of this degree could also allow the Saint George area to keep more of its 
talented, bright minds here rather than have them leave due to the relative lack of 
educational opportunities in this area.   

 
Similar Programs Already Offered in the USHE 
All other Utah baccalaureate-granting institutions offer degrees in Graphic Design.  
However, there is no question of undesirable duplication in this fact. Every institution 
and its service area merit equally the rich cultural and educational opportunities created 
through core baccalaureate programs. The absence of a foundation area such as 
graphic design can only be viewed as a serious deficiency in any individual institution.   
 
Collaboration with and Impact on Other USHE Institutions 
The DSC graphic design degree has been designed to coordinate closely with other 
design programs in the USHE in order to assure ease of transfer for students who may 
move from one institution to another. While the proposed curriculum is not an exact 
replica of any one program, courses and degree requirements at both the University of 
Utah and Utah State University were especially useful models. 
 
The goal of this program and other baccalaureate offerings at DSC is to increase the 
overall level of bachelor degree attainment in Dixie’s immediate service area and in the 
state at large, thus enhancing economic development and personal achievement. The 
question is not whether additional opportunities for county citizens will hurt an individual 
institution. Rather, the question is how the system can significantly increase access to 
education for all citizens. Expanded access is a win/win proposition for all institutions, 
as it is the key factor in lifting the economy of the state and region. Rationing 
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educational opportunity, especially in core areas such as graphic design, is 
counterproductive. 
 
Benefits 
Baccalaureate completion rates in Utah are declining, and one probable contributor is 
access. As previously stated, the current completion rate of bachelor’s degrees for 
citizens in the DSC service area is among the lowest in the nation. The costs for 
Washington County students of traveling to another institution appear be a substantial 
hindrance to baccalaureate completion. Approving the proposed degree will improve 
access for the growing population of southwest Utah. Also, the degree will allow DSC to 
further develop its baccalaureate mission and provide a larger number of educated 
employees for regional and local employers.    
 
Consistency with Institutional Mission 
DSC’s mission authorizes offering “core and foundational” degrees, and the institution’s 
academic plan includes creatively-oriented degrees as an essential component in 
achieving the mission. This degree is a vital core component of a comprehensive four-
year institution’s offerings, as evidenced by the fact that in 2006-07, degrees awarded in 
the category of graphic design rank fifth among the most common bachelor’s degrees 
earned at institutions nationally 
(<http://nces.ed.gov/programs/digest/d08/tables/dt08_271.asp?referrer=list >). 
 
 

SECTION IV: Program and Student Assessment 
 

Learning and skill outcomes for the program have been shaped with careful reference to 
the National Association of Schools of Art and Design (NASAD) guidelines. Program 
design and management are founded in the following standards: 
 

1. Familiarity with all major aspects, techniques and directions in a chosen area, 
including the highest possible level of technical skill in the medium. Students 
should be allowed opportunities to have their work exhibited, discussed, and 
critiqued. Thus, programs should culminate in a specific resume or body of 
student work. 
 
2. Analytical familiarity with major historical periods of design worldwide, fostering 
knowledgeable judgment of works of graphic design. 
 
3. Knowledge in related liberal arts areas; such study may include English, the 
humanities, social sciences and natural sciences, the proportion of which should 
be related to specific program goals and requirements. 
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Expected Standards of Performance 
Graduates of the program will have the following competencies: 
 

1. The ability to think conceptually and critically about visual composition, 
execution of visual ideas with the tools and/or technology germane to one’s 
chosen area of study. 

 
2. The ability to develop and defend informed judgments about design-related 

issues. 
 
3. An understanding of aesthetic properties of graphic design, and the way these 

shape and are shaped by social and cultural forces. 
 
4. An acquaintance with a history of graphic design, including the principal eras, 

styles, genres and cultural sources. 
 
5. An understanding of procedures and approaches for realizing a variety of 

design styles. 
 
Program Assessment 
Individual courses are the building block components of the program, and the first level 
of program assessment will be tied directly to course assessment. Program success will 
be evaluated through accumulation and analysis of course assessment tools that are 
designed to measure achievement of specific course objectives. Data gathered from 
course assessments will be used to improve learning activities in areas showing lower 
student success. Students will demonstrate mastery of core and emphasis content 
knowledge through formative and summative course evaluations. Within a context of 
appropriate courses, students will demonstrate design abilities by preparing works 
suitable for public exhibition or commercial application. 
 
An additional major assessment tool will be senior projects, required of each graduating 
student in the degree. The projects will be designed to reflect acquired knowledge and 
skills. Senior projects represent assimilation of curriculum components. They focus on 
conceptual and production activities, and will also include a written component. The 
projects will present a level of expertise and skill that could secure employment for 
students in their areas of emphasis. The response of the public, of critics, and of outside 
experts to senior projects will be used to assess success, and feedback from the 
projects will aid in further strengthening the degree design. 

 
Coursework within the proposed degree is designed to prepare students with 
baccalaureate level core knowledge and skills. It is anticipated that graduates will enter 
the professional job market or continue training in a master’s degree program. Beyond 
graduation, the department advisement office will track experiences of graduates as 
they move forward in employment, graduate studies, and other professional activities. 
Information gathered from surveys of graduates will be used to identify program 
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strengths and weaknesses to the end of improving the curriculum. A component of 
graduate surveys will be an evaluation of graduates’ satisfaction with their training.  
 
All of these assessment activities will be incorporated into the ongoing formal 
institutional accreditation process, which functions with regularly-scheduled external 
evaluations and self-reports. Other specifically design-related external higher education 
accreditation organizations, such as the National Association of Schools of Art and 
Design, will also be used to aid in assessment. 
 

Section V: Finance 
 
Five-Year Revenue and Expense Projections 
 
Financial Analysis 
 

 Year 1 Year 2 Year 3 Year 4 Year 5 
Students and Tuition 
      Projected FTE Enrollment 26 31 37 44 53 
      Cost per FTE $3,145 $3,145 $3,145 $3,145 $3,145 
      Student/Faculty Ratio 17 20 19 23 22 
      Projected Headcount 68 80 96 114 136 
   Projected Tuition  
      Projected Gross Tuition $68,640 $81,840 $97,680 $116,160 $139,920 
      Tuition Dedicated to Program $21,278 $25,370 $30,280 $36,009 $43,375 
 
5 Year Budget Projection 
   Expenses  
      Salaries and Wages $0 $0 $60,000 $0 $60,000 
      Benefits $0 $0 $35,000 $0 $35,000 
      Total Personnel $0 $0 $95,000 $0 $95,000 
      Current Expense $0 $0 $5,000 $0 $5,000 
      Travel $0 $0 $2,000 $0 $2,000 
      Capital $0 $0 $0 $0 $0 
      Library $0 $0 $0 $0 $0 
   Total Expense $0 $0 $102,000 $0 $102,000 
 
   Revenue  
      Legislative Appropriation $0 $0 $102,000 $0 $102,000 
      Grants $0 $0 $0 $0 $0 
      Reallocated Funds $0 $0 $0 $0 $0 
      Tuition Dedicated to Program $21,278 $25,370 $30,280 $36,009 $43,375 
      Other $0 $0 $0 $0 $0 
   Total Revenue $21,278 $25,370 $132,280 $36,009 $145,375 
 
   Difference $21,278 $25,370 $30,280 $36,009 $43,375 
Comments: Budget increases will provide support for needs associated with program maturity 
and to make some allowance for inflation. A flat funding model would be a clear signal of a 
static program. This model anticipates and facilitates program development. 
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Budget Comments 
The cost of granting Dixie State College a Bachelor’s degree in Graphic Design would 
be literally nothing. We have already been teaching the appropriate curriculum for 
around two years. We already have the faculty, lab equipment, and other infrastructure. 
The only increase in cost is over time to accommodate the growth of the programs. This 
growth will occur naturally within the existing programs. This added degree just allows 
students more flexibility as the growth continues. 
 
Funding Sources 
Funding for the proposed degree budget will come from existing institutional funds, 
including tuition revenue and state allocations. We currently anticipate no need for 
additional funds. Faculty believe strongly that quality is tied to adequate funding, and 
that the degree should not grow at a faster rate than resources can support.    
 
Reallocation 

There will be no internal reallocation. 
 
Impact on Existing Budget 

It is anticipated that all proposed program costs will be absorbed within the current CIT 
budgets. Increased use of adjunct instructors will be the primary means of facilitating 
new course instruction. Specifically, additional adjuncts will be recruited and trained to 
cover lower division coursework, while FT faculty build and refine new curriculum 
offerings. In due course, the CIT program will require additional FT faculty as enrollment 
in the program increases and as accreditation standards require.
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Appendix A: Bachelor of Science in Graphic Design Curricula 
 
Program Curriculum for Bachelor of Science Degree in Graphic Design, Print Emphasis 

 
General Education Requirements:  31 credits 
Students must complete the DSC requirements for General Education or equivalent. 
Print Design Degree Requirements Credits Prerequisites and notes 

     □     ART 1110, Basic Drawing and Composition 3  
     □     ART 1120, Two-dimensional Design 3  
     □     ART 2060, Digital Photography 3  
     □     ART 2270, The Phenomenon of Color 3  
     □     ART 2410, Introduction to Life Drawing 3 ART 1110 
     □     DES 1300, Communication Design 3  
     □     DES 1400, Intro. to Internet Development 3  
     □     DES 2500, Computer Illustration 3 DES 1300 
     □     DES 2600, Creative Imaging 3 DES 1300 
     □     DES 2700, Typography 3 DES 2500 
     □     DES 3600, 3-D Visualization 3 DES 2500 & DES 2600 
     □     DES 3500/IT 3500, Business...Graphic Designers 3  
     □     DES 3700, Advanced Typography  3 DES 2700 
     □     DES 3750, Graphic Design History 3 DES 2700 
     □     DES 3780, Prepress & Print Production 3 DES 2500 & DES 2600 
     □     DES 3800, Corporate Identity 3 DES 2500 
     □     DES 4700, Publication Design 3 DES 2500, DES 2600 & DES 2700 
     □     DES 4910, Portfolio Preparation 3 Instructor Permission Required 

TOTAL 54  
Students must take an additional 35 Elective Credits 
The following are suggested Design Degree Electives: 

Credits Prerequisites and Notes 

     □     DES 3000, Internet Publishing and Design 3 CS 1400, DES 1400, DES 2500 & 
DES 2600 

     □     DES 3100, Interactive Multimedia 3 CS 1400, DES 2500 & DES 2600 
     □     DES 3300, Intro. to Digital Video Editing 3 CS 1400, DES 2500 & DES 2600 
     □     DES 3650, 3-D Animation 3 DES 3600 
     □     DES 4000, Dynamic Web Development 3 DES 3000 
     □     DES 4010, Interactive Web Development 3 DES 3000 
     □     DES 4100, Adv Multimedia/Internet Integration  3 DES 3100 
     □     DES 4750, Package Design 3 DES 2500, DES 2600 & DES 2700 
     □     ART 3050, Advanced Photography 3 ART 2050 
     □     ART 3060, Digital Comm. Studio Photography 3 ART 2060 
     □     ART 3110, Creative Perspective Drawing 3 ART 2110 
     □     ART 3210, Head and Figure Painting 3 ART 2210 
     □     ART 3250, Intermediate Watercolor 3 ART 2250 
     □     ART 3410, Intermediate Life Drawing 3 ART 2410 
     □     ART 3420, Intermediate Portrait Drawing 3 ART 2420 
     □     ART 3430, Media Experimentation 3  
     □     ART 4110, Expressive Drawing 3 ART 3110 
     □     ART 4210, Advanced Head and Figure Painting 3 ART 3210 
     □     ART 4220, Advanced Landscape Painting 3 ART 2210 
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     □     ART 4250, Advanced Watercolor 3 ART 3250 
     □     ART 4410, Advanced Life Drawing 3 ART 3410 
     □     ART 4420, Advanced Portrait Drawing 3 ART 3420 

TOTAL 35  
   

TOTAL CREDITS FOR MAJOR 120  

 
Program Curriculum for Bachelor of Science Degree in Graphic Design, Web Emphasis 

 
General Education Requirements:  31 credits 
Students must complete the DSC requirements for General Education or equivalent. 
Web Design Degree Requirements Credits Prerequisites and notes 

     □     ART 1110, Basic Drawing and Composition 3  
     □     ART 2060, Digital Photography 3  
     □     ART 2270, The Phenomenon of Color 3  
     □     CS 1400, Introduction to Programming 3  
     □     DES 1300, Communication Design 3  
     □     DES 1400, Intro. to Internet Development 3  
     □     DES 2500, Computer Illustration 3 DES 1300 
     □     DES 2600, Creative Imaging 3 DES 1300 
     □     DES 2700, Typography 3 DES 2500 
     □     DES 3000, Internet Publishing and Design 3 CS 1400, DES 1400, 2500 & 2600 
     □     DES 3100, Interactive Multimedia 3 CS 1400, DES 2500 & DES 2600 
     □     DES 3300, Intro. to Digital Video Editing 3 CS 1400, DES 2500 & DES 2600 
     □     DES 3500/IT 3500, Business...Graphic Designers 3  
     □     DES 3700, Advanced Typography  3 DES 2700 
     □     DES 3750, Graphic Design History 3 DES 2700 
     □     DES 3800, Corporate Identity 3 DES 2500 
     □     DES 4600, Senior Project 3 Instructor Permission Required 
     □     DES 4910, Portfolio Preparation 3 Instructor Permission Required 

TOTAL 54  
Students must take an additional 35 Elective Credits 
The following are suggested Design Degree Electives: 

Credits Prerequisites and Notes 

     □     DES 3600, 3-D Visualization 3 DES 2500 & DES 2600 
     □     DES 3650, 3-D Animation 3 DES 3600 
     □     DES 3780, Prepress & Print Production 3 DES 2500 & DES 2600 
     □     DES 4000, Dynamic Web Development 3 DES 3000 
     □     DES 4010, Interactive Web Development 3 DES 3000 
     □     DES 4100, Adv Multimedia/Internet Integration  3 DES 3100 
     □     DES 4700, Publication Design 3 DES 2500, DES 2600 & DES 2700 
     □     DES 4750, Package Design 3 DES 2500, DES 2600 & DES 2700 
     □     ART 1120, Two-dimensional Design 3  
     □     ART 2410, Introduction to Life Drawing 3 ART 1110 
     □     ART 3050, Advanced Photography 3 ART 2050 
     □     ART 3060, Digital Comm. Studio Photography 3 ART 2060 
     □     ART 3110, Creative Perspective Drawing 3 ART 2110 
     □     ART 3210, Head and Figure Painting 3 ART 2210 
     □     ART 3250, Intermediate Watercolor 3 ART 2250 
     □     ART 3410, Intermediate Life Drawing 3 ART 2410 
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     □     ART 3420, Intermediate Portrait Drawing 3 ART 2420 
     □     ART 3430, Media Experimentation 3  
     □     ART 4110, Expressive Drawing 3 ART 3110 
     □     ART 4210, Advanced Head and Figure Painting 3 ART 3210 
     □     ART 4220, Advanced Landscape Painting 3 ART 2210 
     □     ART 4250, Advanced Watercolor 3 ART 3250 
     □     ART 4410, Advanced Life Drawing 3 ART 3410 
     □     ART 4420, Advanced Portrait Drawing 3 ART 3420 

TOTAL 35  
TOTAL CREDITS FOR MAJOR 120  

 
Program Curriculum for Bachelor of Science Degree in Graphic Design, Illustration Emphasis 

 
General Education Requirements:  31 credits 
Students must complete the DSC requirements for General Education or equivalent. 
Illustration Design Degree Requirements Credits Prerequisites and notes 

     □     ART 1110, Basic Drawing and Composition 3  
     □     ART 1120, Two-dimensional Design 3  
     □     ART 2060, Digital Photography 3  
     □     ART 2270, The Phenomenon of Color 3  
     □     ART 2410, Introduction to Life Drawing 3 ART 1110 
     □     DES 1300, Communication Design 3  
     □     DES 2500, Computer Illustration 3 DES 1300 
     □     DES 2600, Creative Imaging 3 DES 1300 
     □     DES 2700, Typography 3 DES 2500 
     □     DES 3500/IT 3500, Business...Graphic Designers 3  
     □     DES 3750, Graphic Design History 3 DES 2700 
     □     DES 3780, Prepress & Print Production 3 DES 2500 & DES 2600 
     □     DES 4910, Portfolio Preparation 3 Instructor Permission Required 

TOTAL 39  
Students must take an additional 50 Elective Credits 
The following are suggested Design Degree Electives: 

Credits Prerequisites and Notes 

     □     ART 3050, Advanced Photography 3 ART 2050 
     □     ART 3060, Digital Comm. Studio Photography 3 ART 2060 
     □     ART 3110, Creative Perspective Drawing 3 ART 2110 
     □     ART 3210, Head and Figure Painting 3 ART 2210 
     □     ART 3250, Intermediate Watercolor 3 ART 2250 
     □     ART 3410, Intermediate Life Drawing 3 ART 2410 
     □     ART 3420, Intermediate Portrait Drawing 3 ART 2420 
     □     ART 3430, Media Experimentation 3  
     □     ART 4110, Expressive Drawing 3 ART 3110 
     □     ART 4210, Advanced Head and Figure Painting 3 ART 3210 
     □     ART 4220, Advanced Landscape Painting 3 ART 2210 
     □     ART 4250, Advanced Watercolor 3 ART 3250 
     □     ART 4410, Advanced Life Drawing 3 ART 3410 
     □     ART 4420, Advanced Portrait Drawing 3 ART 3420 
     □     DES 1400, Intro. to Internet Development 3  
     □     DES 3000, Internet Publishing and Design 3 CS 1400, DES 1400, DES 2500 & 
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DES 2600 
     □     DES 3100, Interactive Multimedia 3 CS 1400, DES 2500 & DES 2600 
     □     DES 3300, Intro. to Digital Video Editing 3 CS 1400, DES 2500 & DES 2600 
     □     DES 3600, 3-D Visualization 3 DES 2500 & DES 2600 
     □     DES 3650, 3-D Animation 3 DES 3600 
     □     DES 3700, Advanced Typography  3 DES 2700 
     □     DES 3800, Corporate Identity 3 DES 2500 
     □     DES 4000, Dynamic Web Development 3 DES 3000 
     □     DES 4010, Interactive Web Development 3 DES 3000 
     □     DES 4100, Adv Multimedia/Internet Integration  3 DES 3100 
     □     DES 4600, Senior Project 3 Instructor Permission Required 
     □     DES 4700, Publication Design 3 DES 2500, DES 2600 & DES 2700 
     □     DES 4750, Package Design 3 DES 2500, DES 2600 & DES 2700 

TOTAL 50  
TOTAL CREDITS FOR MAJOR 120  
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Appendix B 

 
Program Schedule 

Bachelor of Science in Graphic Design 
 
Freshman 
FALL Course Title     SPRING    Course Title 
ART 1100 Intro to Art  3 ART 2410 Intro to Life Drawing 3       
ART 1110 Basic Drawing and Composition 3 ART 2060 Digital Photography 3 
CIS 1200  3 ART 1120 Two-Dimensional Design 3 
DES 1300 Communication Design 3 DES 2500 Computer Illustration 3 
 General Studies 4  Gen Ed/Diversity 6 
      
 Total 16  Total 18 
      
 
Sophomore 
FALL Course Title      SPRING    Course Title 
ART 2270 Phenomenon of Color 3 ART or DES Major Elective 3 
DES 2600 Digital Imaging 3 ART or DES Major Elective 3 
ART or DES Major Elective 3 ART or DES Major Elective 3 
ART or DES Major Elective 3  General Studies 3 
 General Studies 3  Major or other approved Elective 3 
 Total 15  Total 15 
 
Junior 
FALL Course Title     SPRING    Course Title 
ART or DES Major Elective 3 ART or DES Major Elective 3 
ART or DES Major Elective 3 ART or DES Major Elective 3 
ART or DES Major Elective 3 ART or DES Major Elective 3 
 General Studies 3  General Studies 3 
 Major or other approved Elective 3  Major or other approved Elective 3 
 Total  15  Total  15 
 
Senior 
FALL Course Title     SPRING    Course Title 
ART or DES Major Elective 3 DES 4910 Senior Graphic Design Exhibit 3 
ART or DES Major Elective 3 DES 3200 Portfolio Preparation 3 
ART or DES Major Elective 3 DES 4600 Senior Project 3 
 General Studies 3  General Studies 3 
 Major or other approved Elective 3  Major or other approved Elective 3 
 Total  15  Total  15 
 
This table reflects the coursework of Studio Art or Graphic Design majors; does not reflect insertion of required Education 
courses for those on the BFA Art Education track. 
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Appendix C: DSC Full-Time Art and Design (Visual Technologies) 
Faculty 
 

Blakley, Glen MFA, Ceramics, Sculpture and Painting, Brigham Young University 

38 years teaching  
in higher education 

36 years of professional art experience, including an extensive exhibition record 

 

Martinez, Dennis MFA, Creative Arts, University of Colorado at Boulder 

19 years teaching 
in higher education 

MA, Art and Art History, University of New Mexico                                                                       
BA, Art and Archaeology, Princeton University 

 

Parson, Del MFA, Painting and Drawing, Brigham Young University 

22 years teaching  
in higher education 

30 years of professional art experience, including an extensive exhibition record 

 
Pedersen, Eric Ph.D., Management Information Systems, Utah State University 

21 years teaching 
in higher education 

Research Interests: Design, Web Development, E-Commerce 

 

Prine, Shane MFA, Drawing and Photography, Washington State University 

13 years teaching  
in higher education 

BA, Art, Valdosta (GA) State University 

 

Woodland, Ron MEd, Instructional Technology, Utah State University (+20 hours of Doctoral coursework) 

14 years teaching  
in higher education 

BS, Mass Communication, University of Utah 
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Appendix D  
 
Studio Art Course Descriptions 
All classes are 3 credit hours unless otherwise noted. 
 
ART 1050 Introduction to Photography 
For students with an emphasis in art, and for all students interested in basic photographic technique and principles. Course will 
cover image, lighting, composition, basic camera operation and darkroom lab work. The class is designed as a hands-on 
learning experience and allows the student to explore in their specific areas of interest. Includes lectures, demonstrations and 
studio practice labs. By the end of the course, successful students will have enough technical knowledge to allow them to 
explore more fully the potential of the camera. Some out-of-class shooting assignments are required as well as in-class 
assignments.  
Course is a prerequisite to ART 2050. 
 
ART 1110 Basic Drawing and Composition 
A required class for students with an emphasis in art, and other students interested in drawing. Stresses creativity, the 
fundamentals of image-based drawing and composition. Various techniques with black and white, and color media will be 
investigated. Includes lectures, demonstrations and studio practice labs. By the end of this course, students should have an 
understanding of the elements of composition and have developed basic drawing skills. Course is a prerequisite to Art 2110. 
 
ART 1120 Two-Dimensional Design 
A required foundation class for art majors and the recommended class for students in architecture, graphic arts, computer and 
interior design. Teaches students the principles and elements of two-dimensional design, critical thinking and analysis. Uses 
lectures, slide presentations, videos and studio exercises.  
 
ART 2050 Intermediate Photography 
Prerequisite: ART 1050 
For students with an emphasis in art, and for more experienced photography students. Studio lighting, large format cameras, 
special effects and advanced lab techniques will be explored. Students will be encouraged to expand the area of their knowledge 
through problems and assignments decided between the individual student and the teacher. Includes lectures, demonstrations 
and studio practice labs.  Students are encouraged to work towards creating a portfolio of images. 
 
ART 2060 Digital Photography 
An introductory course in the history, mechanics and applications of digital photography as well as basic photographic 
techniques and compositional skills. Course objectives will be met through a combination of lectures, viewing the work of master 
photographers, class assignments and in-class critiques of student work. 
 
ART 2110 Intermediate Drawing 
Prerequisite: ART 1110 
For students with an emphasis in art, and for more experienced drawing students. Development of the concepts and skills 
necessary for expressive drawing. Emphasis will be on design, composition, the development of a personal mode of expression 
and appreciation of master drawings and contemporary art forms. Includes lectures, demonstrations and studio practice labs. 
 
ART 2210 Introduction to Oil  
For students with an emphasis in art, and for all students interested in oil painting. Gives students a beginning in the skills 
necessary for realistic painting. Course covers the use of color, value, proportion, materials and painting technique. Includes 
lectures, demonstrations and studio practice labs. Course is a prerequisite to ART 3210. 
 
ART 2250 Introduction to Watercolor 
For students with an emphasis in art, and for all students interested in watercolor. Basic introduction to the skills necessary for 
watercolor painting. Covers elements of color mixing, painting techniques, color theory, materials and management of painting 
and exploration of various subject matter. Includes lectures, demonstrations and studio practice labs. During the course, students 
will acquire the fundamental skills necessary for painting with watercolor. Course is a prerequisite to ART 3250. 
 
 



 23 

ART 2410 Introduction to Life Drawing 
Prerequisite: ART 1110 
A required class for students with an emphasis in art, and for all students interested in drawing the human form. Course covers 
anatomy, proportion and form. Students will be drawing from a cast or live model. Various drawing techniques will be explored. 
Includes lectures, demonstrations and studio practice labs. Upon successfully completing the course, students will know the 
basic bones and muscles and be able to draw in proportion. Course is a prerequisite to ART 3410. 
 
ART 2420 Introduction to Portrait Drawing 
For students with an emphasis in art, and for all students interested in drawing faces. Course covers proportion, value, color, 
form and drawing techniques. Students will be drawing from a cast or live model.  Includes lectures, demonstrations and studio 
practice labs. By the end of the course, successful students will have developed the skills to capture a likeness. 
 
ART 3050 Advanced Photography 
Prerequisite: ART 2050 
Introduction to studio practices and lighting. Includes portraits, commercial, product and editorial skills. Portfolio preparation. 
 
ART 3110 Creative Perspective Drawing 
Prerequisite: ART 2110 
Creative Perspective Drawing is a course designed for students with basic drawing skills who desire more individualized 
conceptual and subject variation. 
 
ART 3210 Head and Figure Painting 
Prerequisite: ART 2210 
This course is a continuation of ART 2210. The course would also benefit students interested in illustration, visual technologies, 
gallery and portrait painting. Students learn how to construct a painting, the steps and technologies, which include: drawing 
shapes; using size, angle and position; drawing values; applying colors—dark ,middle, light. The course teaches the set-up for 
gallery paintings or illustration and the business of making a living in art. Course instruction includes lecture and instructor 
demonstrations. The student will produce approximately eight paintings for critique. Those who complete this course should be 
able to paint a portrait showing a likeness and be prepared for further study in illustration, graphic design or studio painting. 
 
ART 3250 Intermediate Watercolor 
Prerequisite: ART 2250 
For students with an emphasis in art, and for more experienced watercolor students. Exploration of creative approaches to 
watercolor painting. Emphasis on individual image painting and experimentation. Strong use of additive/subtractive elements of 
painting. Includes lectures, demonstrations and studio practice labs. 
 
ART 3410 Intermediate Life Drawing 
Prerequisite: ART 2410 
For students with an emphasis in art, and for more experienced students interested in drawing the human form. Various drawing 
techniques will be explored, with emphasis on greater accuracy in anatomical structure and form. Includes lectures, 
demonstrations and studio practice labs. 
 
ART 3420 Intermediate Portrait Drawing 
Prerequisite: ART 2420 
For students with an emphasis in art, and for more experienced portrait students. Various pastel painting techniques will be 
explored. Includes lectures, demonstrations and studio practice labs. Those completing the course should be able to capture a 
good likeness with realistic color.  
 
ART 3430 Media Experimentation 
This course will entail an exploration of drawing, painting, sculpture and photo/computer media. Processes will result in 
innovative two-dimensional, three-dimensional and installation presentation.  
 
ART 4110 Expressive Drawing 
Prerequisite: ART 3110 
The objectives of this class are to explore the applied principles of linear perspective, space and composition.  
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ART 4210 Figure Painting 
Prerequisite: ART 3210 
This course is a continuation of ART 3210. The course would also benefit students interested in illustration, visual technologies, 
gallery and portrait painting. Students learn how to construct a painting, the steps and technologies, which include: drawing 
shapes; using size, angle and position; drawing values; applying colors—dark, middle, light. The course teaches the set-up for 
gallery paintings or illustration and the business of making a living in art. Course instruction includes lecture and instructor 
demonstrations. The student will produce approximately eight paintings for critique. Those completing the course should be able 
to paint a portrait showing a likeness and be prepared for further study in illustration, graphic design or studio painting. 
 
ART 4220 Advanced Painting, Landscape 
Prerequisite: ART 2210 
With landscape as its subject, the class will concentrate on forming and structuring ideas for proper expression of visual literacy. 
When weather permits, on-site (plein air) painting will be encompassed by this course. 
 
ART 4250 Advanced Watercolor 
Prerequisite: ART 3250 
Exploration of formal, technical and conceptual problems in water media for students with painting experience. Emphasis on 
gaining proficiency in both transparent and opaque watercolor techniques. 
 
ART 4410 Advanced Life Drawing 
Prerequisite: ART 3410 
For students with an emphasis in art, and for more experienced students interested in drawing the human form. Various drawing 
techniques will be explored with emphasis on greater accuracy in anatomical structure and form. Includes lectures, 
demonstrations and studio practice labs. 
 
ART 4420 Advanced Portrait 
Prerequisite: ART 2420 
For students with an emphasis in art, and for more experienced portrait students. Various pastel painting techniques will be 
explored. Includes lectures, demonstrations and studio practice labs. Those completing the course should be able to capture a 
good likeness with realistic color. 
 
ART 4950 Senior Exhibition 
Prerequisite: Instructor permission required 
Emphasis on portfolio preparation. Students will be required to produce a body of subject work relevant to solo exhibition 
synthesis of ideas. A written synopsis will also be required. 
 
 
Graphic Design Course Descriptions 
All classes are 3 credit hours unless otherwise noted. 
 
DES 1300 Communication Design 
Explores the elements of design from which advertising, computer graphics and graphic arts are structured. Builds awareness 
and skill in creating designs, using the concepts of composition, proportion, alignment, contrasts, repetition, proximity, white 
space, typography, eye movement and element control. Emphasis is placed on the value of these concepts to creatively 
communicate ideas. Includes lecture and lab. Prepares students for more advanced design projects using computer-based tools. 
 
DES 1400 Introduction to Internet Development 
Provides a hands-on experience for students interested in Internet development. Teaches fundamental web development skills 
including writing HTML (Hypertext Markup Language) code, planning and organizing web sites, storyboarding, internet 
development environments and creating and optimizing graphics for multiple types of online use. Also examines competitive 
online markets, technical issues, legal frameworks as well as production issues associated with Internet development. 
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DES 2500 Computer Illustration 
Prerequisite: DES 1300 
Provides a hands-on introduction and overview of advertising design and illustration techniques using the computer and 
computer illustration software (Adobe Illustrator). Prepares students to create original artwork suitable for multimedia, Internet 
publishing or desktop publishing. 
 
DES 2600 Creative Imaging 
Prerequisite: DES 1300 
Companion course to DES 2500. May be taken before, concurrently or in linear sequence with DES 2500. Provides a hands-on 
introduction and overview to computer photo-manipulation and designing graphics on the computer. Emphasis is on tools and 
techniques used for editing and retouching photographs and creating original images with photo-like qualities for use in 
advertising. Prepares students to create original artwork usable in multimedia, Internet publishing, desktop publishing or video 
effects. Homework assignments require access to computer with the designated software installed. May use Macintosh or 
Windows-compatible computer. 
 
DES 2700 Typography 
Prerequisite: DES 2500 (co-requisite) 
A study of basic layout lettering, type design, identification of styles and typographic history. Students learn how to use type as a 
basic element of graphic communication, how the use of different typefaces visually communicate a desired effect and 
fundamental terminology of type specification.  
 
DES 3000 Internet Publishing and Design 
Prerequisites: CS1400, DES 1400, DES 2500, DES 2600 
Upper level curriculum for students pursuing advanced skills in graphic design or web development. Teaches Internet publishing 
and design principles and concepts. Topics include interface design, PHP scripting, intermediate and advanced HTML 
techniques, Cascading Style Sheets, XML (Extensible Markup Language), JavaScript, Quicktime Virtual Reality (QTVR) and 
other advanced web publishing tools. Emphasis is on interface design and appropriate use of technologies in Internet 
development. 
 
DES 3100 Interactive Multimedia 
Prerequisites: CS1400, DES 2500, DES 2600 
For students interested in authoring interactive multimedia presentations. Introduces the hardware and software used to integrate 
text, sound, graphics, animation and video into rich-content multimedia projects. Course includes lecture, hands-on step-by-step 
examples, and assignments to be completed as homework. Students learn the process of creating multimedia projects through 
the use of various computer-based disciplines, including graphic design, digital video, interface architecture and light OOP-
structured programming. Homework assignments require access to computer with the designated software installed. May use 
Macintosh or Windows-compatible computer. Upon successful completion of this course, students should be able to create 
interactive multimedia presentations with professionally designed interfaces and rich content that is capable of delivery via web 
browser or in a stand-alone application. 
 
DES 3200 Portfolio Preparation 
Prerequisite: DES 2700 
Students will be taught advanced design principles to solve a variety of design problems. The emphasis in this class is the 
designing for commercial media, including proper typography, and the use of type as graphic element. The successful students 
will be prepared to deal with design issues and project management problems likely to be found in a work environment. 
 
DES 3300 Digital Video Editing 
Prerequisites: DES 2500, DES 2600 
This course introduces students to essentials of editing video and audio with computers. Concepts are taught that may be 
applied to TV and video production, multimedia authoring, and/or Internet video streaming. Techniques are presented for 
digitizing video and audio from standard analog sources or digital sources, selecting footage from source clips, constructing 
transitions, titling, creating and using alpha channel or other matte techniques, and other special effects as needed. Current 
hardware requirements/ limitations and future technology developments will also be discussed. Upon successful completion of 
this course, students will be able to edit and assemble professional-grade video in either QuickTime or MPEG formats that will 
play on any computer or that will output to videotape. 
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DES 3600 3-D Visualization 
Prerequisites: DES 2500, DES 2600 
Introduces student to three-dimensional modeling and rendering on the computer. Techniques for creating 3-D models, defining 
and applying textures, assembling scenes and rendering images will be. Gives students an additional computer-based tool to 
create realistic package and product designs as well as exciting graphics for desktop or Internet publishing projects. Homework 
assignments require access to computer with the designated software installed. May use Macintosh or Windows-compatible 
computer. Upon successful completion of this course, students should be able to create 3-D models of various complexities, then 
render still images and/or animation sequences for video, multimedia or web page content. 
 
DES 3500 Business for Graphic Designers (Cross-listed as IT 3500) 
Prerequisites: DES 1300 
The goal of this course is to convey business procedures related to the graphic design profession. Topics covered include 
professional/client relationships, time management, job cost analysis, contracts, general business management skills, marketing 
and business planning. IT 3500 may be substituted for this course. 
 
DES 3700 Advanced Typography 
Prerequisite: DES 2700 
The emphasis of this course is developing typographic solutions that explore verbal/visual messages. Projects include designs 
for publication (e.g. posters, brochures, packaging and graphic campaigns). Typography as a functional and experimental 
medium will be stressed. Design problem-solving for a diverse range of specifications, including audience, client needs and 
budget constraints, are included. Traditional and digital tools will be incorporated to produce final products. 
 
DES 3750 Graphic Design History 
Prerequisite: DES 2700 
This course is structured around a thematic approach to graphic design history and will provide a necessary historical basis for 
students in this discipline. The course will involve lectures on design history, pioneering designers, design from other cultures 
and countries, graphic design artifacts and the historical context for this design. In addition to lectures, the course will involve 
videos, participatory exercises, discussion and essay writing, which will build critical thinking skills. 
 
DES 3780 Prepress and Print Production 
Prerequisites: DES 2500; DES 2600 
An overview course that discusses the impact of desktop publishing and digital imaging on the prepress industry. Topics include 
input and output, correct creation of digital files, data storage, proofing methods and relevant terminology/communication with 
prepress and printing professionals. This course acquaints students with the variety of jobs offered in the field, file evaluation and 
much more. Field trips to printers and other prepress service providers reinforce lectures/projects. 
 
DES 4000 Dynamic Web Development 
Prerequisite: DES 3000 
For individuals seeking advanced skills in visual technologies or web development. This course teaches dynamic web 
development using PHP, an open source server side scripting environment, and MySQL, an open source database application. 
Topics include basic scripts and functions, variables, form processing, server side includes, web database integration, database 
design, database driven web sites, security and web management systems. 
 
DES 4100 Advanced Multimedia/Internet Integration 
Prerequisite: DES 3100 
Upper division course on the integration and application of multiple media with appropriate delivery systems. For students 
interested in advanced training on how to develop commercial grade multimedia projects using the full repertoire of graphics 
software that has been learned through previous courses in the Graphic Design program. Portfolio grade projects developed 
through this course will add credibility to students’ job skills. Course contains significant homework assignments wherein there 
will be a high expectation of professional-quality work. Upon completion, students should have a solid grasp of how to develop 
and deliver content-rich projects with high production values via CD-ROM, Internet and DVD media. 
 
DES 4600 Integrated Visual Information Systems—aka Senior Project 
Prerequisite: Instructor Permission 
For advanced CIT and Graphic Design students with interest in creating professional commercial-grade projects. Emphasis is on 
applying skills learned to commercial projects in the workplace. Students will have opportunity to design or contribute to various 
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private sector (contingent on availability) projects as well as campus Internet, print and multimedia projects. Many high-end 
commercial art applications, programming projects, techniques and technologies will be practiced. Portfolio development will be 
emphasized. Course is an individual workshop format with one-on-one meetings with the instructor(s) to review project progress. 
Upon completion, students will have real-world experience and a higher expectation of their own creative talents. 
 
DES 4700 Publication Design 
Prerequisites: DES 2100, DES 2500, DES 2600 
Explores the creative, functional and aesthetic aspects of editorial design with emphasis on page layout. Upon completion of this 
course, students should be able to understand the significance of consistency and thematic continuity; develop aesthetic 
awareness; integrate design principles, color and typographic theory; and develop visual judgment in the arrangement of type 
and images to effectively convey visual messages. 
 
DES 4750 Package Design 
Prerequisites: DES 2100, DES 2500, DES 2600 
Students apply design principles in a 3-D form by creating containers for a variety of products. Emphasis is placed on promotion, 
impact, construction, display and function of the design; the course also aims to  provide an understanding of market studies on 
design impact and effectiveness through the production of 3-D prototypes. 
 
DES 4910 Senior Graphic Design Exhibition 
Prerequisites: DES Senior in Final Semester & Instructor approval 
Under the guidance of the instructor, students collaborate to plan, design and host an exhibit or create a self-promotion project 
that features their work so that members of the design community may see the kind of talent which is available locally. A goal of 
this is gaining post-graduation employment. 
 
DES 4920 Internship 
Prerequisites: DES Senior in Final Semester & Instructor approval 
The internship course is designed for students working in a visual technologies industry job. The number of hours worked per 
week and the learning objectives chosen will determine the number of credits offered in this course. As a rule of thumb, a student 
should work 20 hours per week in a DES job to sign up for 3 credit hours of internship and should plan on 135 hours of learning 
and development work toward the objectives outlined by the instructor, supervisor and student. 
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Appendix E: Library Resources Needed to Support a Bachelor of 
Science Degree in Graphic Design 
 
Information provided by Martha Talman, DSC Instructional Librarian 
 
The resources for this degree are expensive for several reasons: 
 

1. Design resources are particularly costly 
2. Very few databases that support these subject areas are purchased consortially  

  
Database costs have been increasing at approximately 10% each year. Flat funding for programs will 
mean a decrease in resources over time.   
  
 
Grand totals for all emphases in Graphic Design baccalaureate degree 
 
Ongoing:  $3,500 
  
GRAPHIC DESIGN 
  
Recommended: DAAI (from ProQuest): $2,500 annually (est.) 
  
Additional periodicals: $500–$1,000 annually 
Current subscriptions: CommArts, HOW 
Likely add: Print, Baseline and Folio.  
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Appendix I: Consultants’ Reponses 
 
 
Response to come. 
 
 
Marcus Melton 
Graphic Design Faculty at Texas A&M University, former Department Chair at O’More College 
of Design (Franklin, TN) 
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Signature Page 

 
 
Institution Submitting Proposal: Dixie State College 
 
 
School affected:    Education, Humanities, Arts, and Social 

Sciences 
 
 
Department affected:   CIT 
 
 
Change Description:   Add a Bachelors of Science, Graphic Design 
 
 
Proposed Beginning Date:  Fall Semester, 2010 
 
 
Institutional Signatures: 
 
 
 ___________________________________________, Department Chair 
 Curtis G. Larsen 
 
 
 ___________________________________________, Dean 
 Victor Hasfurther 
 
 
 ___________________________________________, Chief Academic Officer 
 Donna Dillingham-Evans 
 
 
 ___________________________________________, President 
 Stephen Nadauld 
 
 
              ___________________________________________, Date 


